Disclaimer

All characters appearing in this

work are not fictitious. Any
resemblance to real persons,

living or dead is purely inten-

tional. The characters in this
film support a cause, explained
by footnotes on scenes.
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Day 1

Avis Moves




Avi creates a facebook profile

Brand Registration
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Avi checks Chandni Chovhan 5 profile on all
social networking welssites and outside

Extensive user research



Avi makes a note of

Chandnis likes and dislikes.

Brief



Avi wants to talk to Chandni but
she doesnt like direct approach.

Consumer hates imposition,
intrude and being forced



Avi sends his friend a funny video.
His friend passes it on to Chandni. Yay!

Viral marketing
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Chandni s amused and searches
for the wdeo on Google.
The Yodlube video has Avis name on it

Search marketing



Avi grabs Chandn(s attention even more
by posting interesting videos,

links and pictures on Facebook.

Brand recognition.




Chandni adds Avi on her friends list

Consumer response.



Chandni and Avi start chatting.

Interactive marketing.



Chandn: falls in love with Av.

Successful brand building.



And they |Oved happily ever after



Online brand bu:ldmg



The consumer s on the internet

* 96% of Gen Y have joined a social network.

* 1 out of 8 couples married in the US last year have met via social
media.

 Social media activity has overtaken porn as the #1
activity on the web.



Online branding exercise

Stakeholders

Consumer \ Dtgﬂ"a‘ > Audience

Marketing

Communication /

Technology Enabler



So, how do we convert
a brand into a star?
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Interactive
design &
marketing

Viral
Marketing




Search Marketing

GO‘\ )816 |apt0p5 Advanced Search

Search: ® the whbl22h Jyes from India

Web [ Show options. . R

Laptop Computer

wwew Intel.com  Intel's Commitme Technology Leadership is Our Advanced Future!

Laptops - Compare and Buy Laptops at Low Price from Online Laptop Shop
laptops computer - compare and buy low price laptops from online laptop shop in india,

naaptol.com offers facility to compare laptops online in india, ...
www.naaptol.com > Computers & Peripherals - Cached - Simila

Laptop | Laptops Prices India — Compare n Best Laptops Features ...
laptops prices — compare n best laptop features and laptops reviews online in india,
consumermate.com offers facility to compare laptops price and best ...

Mobile - Laptop Guru - LCD/Plasma TV

www. consumermate.com/ - Cache nilar

Laptop - Wikipedia, the free encyclopedia

A laptop is a personal computer designed for mobile use and small and light enough to sit on
a person's lap while in use. A laptop integrates most of the ...

en.wikipedia.orgfwiki/Laptop - 9 hours ago - Cached - Similar

Laptop: Compare Laptops, Computer Notebook Price & Features Online ...
24 Mov 2008 ... Configure your Laptops In Simple and Easy Steps. .... Win A New Factory
Sealed L}ap_top Bid & Save upto 98% Freg Shipping}mNM.BuyAlmost.com

esults 1- 10 of about 68,300,000 {a

iion]. (0.26 se

ored Links

Dell™ Home Laptops
Build your Inspiron™ Laptops Online
Powered by Intel® Core™ i3

Dell.co.infHome/Laptops

Planning to buy a Laptop?
Let us help you decide which one
is best for you. Know more now!

Wy, amdvision.in

Buy Laptops For 300 Rs

Win A New Factory Sealed Laptop
Bid & Save upto 98% Free Shipping
wew, BuyAlmost.com

Looking For Laptops?

Get The Hottest Offer On All Brands
With Lowest Prices. Call 9810159030
wwaw. Bhavyaji.com/Laptops

Compare Lantop Prices

*Comprises SEO & SEM.
*Advertise product according to search strings used by
consumers.
*Extremely effective.




Interactive design & marketing

Web banners & web ads

N e & — S * Function similar to the mainstream
REC L s P 1 advertisements. |
‘ e 5 * Are directed towards promotion and
CHAMPIONS OF i \ A - - “ey
B o marketing of either a product or it’s
, . website.

g‘ 3 ¢t > " * Placement of ads is highly critical and is
o AN\ A exactly similar to “knowing” where your
OF EUROPE ) LEAVING NO o
e A Te LG s target market is today.

« As irritating for a web surfer as breaks in a
TV program are.

* Hence, needs to be extremely high on
visual appeal and end value.




Interactive design & marketing

Social

Media

The most effective mode of online
advertising.

Purely interactive and is similar to
“Word of mouth” but a lot more
powerful.

Facebook is one of the largest
networks.

Twitter comes close and is soon to
become the favorite modes of
“word of mouth” online marketing.
YouTube is now used by many
corporate companies for viral
marketing since it’s one of the
most popular portals and has
overcome the ‘spoof’ tag.




Interactive design & marketing

Microsites Electronic Direct Mailers
Office |
.y A0 Je
T o
5 £ B
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W A ©
« Aweb showroom. « Similar to a DM in traditional
* Focuses either on a product, advertising.
campaign or any interactive * Reaches directly but is prone to
activity towards brand building. discarded as spam.
» Very effective in making  Works when the email source is
information available to people trusted.

beyond teasers and web ads.




Viral Marketing

Viral Campaign Viral Video

Viral: iPad Test — Will It Blend? L

Will It Blend? - iPad

o004 ot 23 | 9

« Similar to social networking but works via
replication or spreading.

» |t creates brand awareness through the use of
viral videos or microsites that are capable of
getting massive attention.




If in traditional advertising, the customer is your wife,

here the consumer is your girl friend.
So amuse her, get her involved and make her wonder

what you are up to till
she completely falls for you.



