










Brand Registration



Extensive user research



Brief



Consumer hates imposition, 
intrude and being forced



Viral marketing 



Search marketing



Brand recognition.



Consumer response.



Interactive marketing.



Successful brand building.





Online brand building



• 96% of Gen Y have joined a social network.
• 1 out of 8 couples married in the US last year have met via social 

media.
• Social media activity has overtaken porn as the #1 

activity on the web.
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So, how do we convert 
a brand into a star?
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Search Marketing

•Comprises SEO & SEM.
•Advertise product according to search strings used by 
consumers.
•Extremely effective.



Interactive design & marketing

• Function similar to the mainstream 

advertisements.

• Are directed towards promotion and 

marketing of either a product or it‟s 

website.

• Placement of ads is highly critical and is 

exactly similar to “knowing” where your 

target market is today.

• As irritating for a web surfer as breaks in a 

TV program are.

• Hence, needs to be extremely high on 

visual appeal and end value.

Web banners & web ads



Interactive design & marketing

• The most effective mode of online 

advertising.

• Purely interactive and is similar to 

“Word of mouth” but a lot more 

powerful.

• Facebook is one of the largest 

networks.

• Twitter comes close and is soon to 

become the favorite modes of 

“word of mouth” online marketing.

• YouTube is now used by many 

corporate companies for viral 

marketing since it‟s one of the 

most popular portals and has 

overcome the „spoof‟ tag.



Electronic Direct MailersMicrosites

• A web showroom.

• Focuses either on a product, 

campaign or any interactive 

activity towards brand building.

• Very effective in making 

information available to people 

beyond teasers and web ads.

• Similar to a DM in traditional 

advertising.

• Reaches directly but is prone to be 

discarded as spam.

• Works when the email source is 

trusted.

Interactive design & marketing



Viral Marketing

Viral Marketing

Viral VideoViral Campaign

• Similar to social networking but works via 

replication or spreading.

• It creates brand awareness through the use of 

viral videos or microsites that are capable of 

getting massive attention.



If in traditional advertising, the customer is your wife, 
here the consumer is your girl friend. 
So amuse her, get her involved and make her wonder 
what you are up to till 
she completely falls for you.


