
 
 

Client  Box 

Contact  imri@box.com  

Project 
BoxWorks 2018 demand-generation email 

Date/version  July 2018 

URL  Box.com/boxworks 

Keywords   Digital workplace, future of work, BoxWorks 

Page Title  Last chance to see the future of work 

Page description  Email call to event non-registrants 

Notes and related info  Audience : Executives, IT Decision Makers, Practitioners/Admins, 
Developers, LOBs/Non-IT Professionals (event non-registrants) 
 
Content to include : Highlights of top speakers and companies, 65+ 
Breakout sessions including speakers from companies like Google, 
Morgan Stanley, NASA, etc.,Partner Pavilion with 45+ Sponsors, 
Networking receptions to connect with 5,000+ attendees  

Request : Subject line -- 3 options (put BoxWorks 2018 in the beginning) 
and have messaging say something like "Last Chance to register" or "1 
week left!"; Preview line -- 3 options (can put info here regarding the 
"Last Chance to register" or "1 week left!" ); Headline 

Copywriter contact  kavita@pitchedhigh.com 

 

Notes on the copy 

This is one of the theme-based emails sent out every week before the event. Each week, up to four 
emails were sent out. The response was tracked and compiled into the feedback for the following 
week. I wrote all the emails for two months leading up to the event.  

 
 

Copy 

Subject line 

● BoxWorks 2018 — the final call 
● BoxWorks 2018 — last chance to register 
● BoxWorks 2018: Act now — registration closes soon 

mailto:imri@box.com


 
Preview line 

● Last chance to register for BoxWorks 2018 
● Register now for BoxWorks: Aug. 29–30, San Francisco 
● A week to go for BoxWorks 2018: Register now 
● Time's running out: Register for BoxWorks now 

 
Headline 
Last chance to come see the future of work at BoxWorks 2018 
 
Body-copy 
In order to meet those behind the modern cloud stack; to hear from Netflix, NASA, 
Morgan Stanley, Slack and Microsoft; to become a leader in digital transformation; 
and to hit the Afterparty with your peers — you must act now. 
 
Just a week to go for BoxWorks 2018, grab your pass today. 
 
What's for you at BoxWorks 2018: 

● Keynotes by Aaron Levie, Co-founder and CEO, Box; Steve Kerr, Head Coach, 
Golden State Warriors and more 

● 65+ breakout sessions with speakers from Google, IBM, Bloomberg TV, 
Warner Bros., Coca-Cola and other top companies 

● 45+ sponsors in the Partner Pavilion 
● 5,000+ attendees to connect with at the networking receptions 
● Professional training programs 
● Afterparty with Outkast's Big Boi 

View full agenda 
 
Hurry — register now and get ready to shape the future of work. 
 
CTA :  Get free Expo Pass>> . Get BoxWorks 2018 Full Attendee Pass>>  
 

 
 

Client feedback 

Creative : approved with minor updates to the copy 
 
Marketing:  approved and deployed 
 
Response:  Registrations increased and continued to do so with future emails 

 



 
 

Client  Box 

Contact  imri@box.com  

Project 
BoxWorks 2018 demand-generation email (Developers) 

Date/version  July 2018 

URL  Box.com/boxworks 

Keywords   Digital workplace, future of work, BoxWorks 

Page Title  After-party announcement 

Page description  Email announcement to non-registrant developer contacts 

Notes and related info  Audience :  existing Developer contacts (e.g. - Developer registrants 
from BW16 and BW17, etc.)  
This will be the  4th  email in their flow  and the entire event is free for 
developers. 
 
Content to include :  BoxWorks value prop and the "Why attend" 
messaging  

Request :  Subject line -- 3 options; preview line -- 3 options; headline  

Copywriter contact  kavita@pitchedhigh.com 

 

Notes on the copy 

This is one of the theme-based emails sent out every week before the event. Each week, up to four 
emails were sent out. The response was tracked and compiled into the feedback for the following 
week. I wrote all the emails for two months leading up to the event.  

 
 

Copy 

Subject line 
 

● BoxWorks 2018 Afterparty: Rap for your apps with Outkast's Big Boi, for 
free 

● Free ticket to  BoxWorks  2018: Afterparty with Outkast's Big Boi 
● Big Boi at BoxWorks 2018 Afterparty: Learn and let loose, for free 

 

mailto:imri@box.com


Preview line 
● Join the Afterparty with Outkast's Big Boi, for free 
● Register to master the future of work — absolutely free 
● Free ticket — master the future of work and Afterparty with Outkast's Big 

Boi 
 
Headline  (the email header has an image of Big Boi with his title written in big bold letters) 
 
Let loose at the Afterparty with Outkast's Big Boi — for free 
 

options 
● Rap for your apps at BoxWorks 2018 Afterparty with Outkast's Big Boi  — 

for free 
● Power of Box to your apps and Outkast's Big Boi to the Afterparty — all 

come for free 
 
Body copy 
Fortify and fuel the future of your apps at BoxWorks 2018. And once you've learned 
to bring Cloud Content Management to every app that you build, hit the dance floor 
with Outkast's Big Boi at the Afterparty.  
 
Register now — BoxWorks 2018 is almost here. And for you the keynotes, breakout 
sessions, developer training program and Afterparty are absolutely free. 
 
BoxWorks 2018 Afterparty 
Featuring Big Boi from Outkast 
When: August 30, 7–11 p.m. 
Where: Bill Graham Civic Auditorium, San Francisco 
 
Come shape the future of work and celebrate with Outkast's Big Boi. 
 
CTA 
Register now for free 
 

 
 

Client feedback 

Creative : approved with the selected headline 
 
Marketing:  approved and deployed 
 
Response:  boosted registrations and interest in the event 

 
 



 

Client  Box Inc. 

Contact  imri@box.com 

Project  Video script for internal brand 
template launch  

Date/version  July 2018 

URL   

Keywords   PPT, sales presentations, brand, values, storytelling, digital 
transformation 

Page Title  We are Box 

Page description  Script for an announcement video of a new PPT template  

Notes and related info  Audience :  company-wide sales and product teams 
 
Content to include :  new template features  
 
Request :  a launch video to guide viewers on best practices of brand 
presentations and how the new template will help them keep up. 

Copywriter contact  kavita@pitchedhigh.com 

 

Notes on the copy 

The video was conceptualized to help employees identify with the brand whenever they represent it. 
The flow was developed to combine the brand values with the features of the new template.  

 
 

Copy - Video script 

 

Visual/display   Brand value  Voice/Audio 

Fade into the new 
template master 
slide with SFX.  
 
Text  : We are Box. 

Because every 
employee 
stands for all 
things Box. 

"We create opportunities at Box —  through 
innovation; And share them with the world: 
every time we show and talk about our 
products and solutions.  
 
Because in our presentations, in front of our 
customers, partners and technologists, 



armed with the power of digital 
transformation:  we are the brand, the 
future of work —  We are Box.” 

Quote from 
( 10-second clip ) 
Aaron's keynote 
talk in BoxWorks 
2017 - fade out 
(slow). 
 
VFX : Box logo 
fades in. 

Everyone in 
Box can make 
a difference. 
 

There's a massive opportunity in front of all 
of us to completely change this industry, and 
completely change the way the organizations 
operate; and the way we work together. 
 

Fade into a 
snapshot of the 
new template.  
 
VFX : animated 
display of the 
various slide 
types. 

presentation 
tools 
strengthen the 
brand identity. 

“In this video, we will explore the new  
Box corporate powerpoint template.  
 
It has many new features to design clear and 
stunning slides and make impactful 
presentations, and to lead every person in 
the room beyond the curve of digital 
transformation.” 

VFX : Zoom into 
one slide and type 
out the text 
 
Text  : We are the 
future of work. 

People before 
presentations 

“First and foremost,  
let's remember that our presentation slides, 
while important, are secondary to our 
expertise.  
 
So the new template is built to keep 
minimal, powerful information on our 
slides, and to help us lead our digital 
transformation story, in our own, spoken 
words.” 

Transition to the 
next frame. 
 
VFX : Transition to 
AGENDA(style) 
slide with the 
guidelines. 
 
Text  : Box 
principles for 

presentation 
tools 
strengthen the 
brand identity. 

“As we explore the new template, let's also 
talk about some guidelines to follow that will 
help create presentations that resonate with 
our Box personality.” 

https://youtu.be/jEyKwbIE0Rc?t=1h35m28s


presentation 
design 

Enlist the first 
principle on the 
slide. 
 
Text  : Seamless 
 
VFX : Off-brand 
slides transition 
into Box branded 
slides. 

Seamless  “The bright and bold style of Box is 
expressed in different ways, and the new 
template lets us ground each and every slide 
in the unique brand identity. 
  
So that even if we source slides from 
external or other brand presentations, we 
can effortlessly translate them into Box.” 

Transition to the 
next frame with 
the next principle. 
 
Text : 
Collaborative  
 
VFX : Customer 
logos displayed 
on a crowded 
slide, reorganize 
into a 
well-arranged 
display. 

Collaborative  “We are proud of our partners, customers 
and you —  and in the new template, we can 
represent these relationships  with the same 
clarity and depth that they add to Box.” 

Transition to the 
next frame with 
the next principle. 
 
Text  : Structured 
 
VFX : A cloud of 
words with 'BIG 
DATA' in the 
middle, morphs 
into a single 
image of an 
elephant 
(hadoop). 

Structured  “Big data is the story of today as well as 
tomorrow. And yet, too much data gets in 
the way of communication. 
 
The template, with its capabilities, lets us 
present information in an 
easy-to-understand way, to make it 
impactful and memorable.” 



Transition to the 
next frame with 
the next principle. 
 
Text  : 
Future-proof 
 
VFX:  Slides with 
notes from an 
internal 
presentation 
(company data), 
projected onto a 
screen displayed 
in a public event 
or external 
gathering.  
 
Zoom into the 
notes and we see 
a historical date 
in the footer. 
 
Info wipes out 
slowly. 

Future-proof  “Privacy as priority is in the fabric of Box.  
 
So when we archive new Box corporate 
presentations, or move slides between them, 
we can easily remove all irrelevant, 
confidential, or obsolete information that 
might hurt the trust that Box has built.” 

Transition to the 
next frame. 
 
Text  : Blow our 
customers' 
minds. 
 
VFX/Image  : 
shows applause 

Why read when 
you can lead 
the digital 
transformation
? 

“Finally, once again, let's remember that it all 
starts with us —  even before we open the 
powerpoint —  and ends when we blow our 
customers' minds.” 

Transition to the 
next frame. 
 
VFX : A new 
powerpoint file 
opens, and the 
animation shows 
how to access the 

The new 
template 

“Thank you for what you do, and for being 
Box.  
 
In that spirit, and with the new corporate 
powerpoint template, let's design our next 
Box story and shape the future of work.” 



new template. 
 
Freeze on the 
master slide. 
 
Text  : Design your 
Box brand story, 
shape the future 
of work. 
 
VFX : Fade to Box 
logo 

 

 
 

Client feedback 

Creative : The concept hit various targets: enforce brand identity, educate the audience and 
announce the new template 
 
Content :  All required information from the template is covered 
 
Response:  The video script was approved with minor corrections. The voice recording was done 
within a week’s time and the video went into creative development. 

 
   


